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	Abstract
	

	
This study aims to present an overview of the Australian breakfast cereal market and focus on different vital areas of the marketing system and the pivotal consumer behavior in this market segment. This descriptive study covers the areas of supply conditions, demand conditions, the nature of the marketing strategies, and the future state of the breakfast cereal market. Data were gathered using mall intercepts at three large retail stores in Australia. The result revealed that Kellogg’s is the market leader in Australian breakfast cereals, followed by Sanitarium and Uncle Toby’s. Breakfast cereal demand is influenced by company and product brands, brand loyalty, other recommendations, financial risk, the consumer’s ethnicity and food, health, and consumer organizations. The branding strategy of the majority of cereal manufacturers combines individual brand names with family names. The market leaders are aggressively competing against each other, and attempts are made to cover all areas of the cereal market, including children’s cereal, healthy cereals, and different types of cereals.  External food, health, and consumer organizations influence Australia's demand for breakfast cereals. The breakfast cereal market in Australia is fiercely competitive in nature. The Kellogg’s name has become synonymous with cereals.
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